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This research examines how unconventional appearance (facial piercings and visible tattoos)
affect impressions of job candidates. An experiment tested the effect of piercing and tattoos of a
service-job candidate on the assessment of his/her fit to the job. Piercing decreased assessment
scores. In addition, gender moderated the effects of piercing and tattoos: Piercing lowered female

candidates evaluations but did no harm to male candidates, while tattoo increased female ” ,7 ,1
candidates evaluations and decreased evaluations of male candidates. f
7212 ©2)HUN MIPYN OINHA OYPIDYN .AYINI IMNITP MYT 499139 1Y) wbwsnmp NDY Nyan
N2 Nt 9PNN .IMPIN NANH DY NYIY YW NTY YYNN APY 20099 10MPYP 1oy¥a 19N DN TAIYY

INNRNN 2N PrOYIN NVYIAN DY NYAVN (DIMPYPI DINIDI9) NOTINNMNND XD NYIN T8I INad
LN AVUPNA 023990 YN OX1NNNT MUNINNA DTN W RN MY 1NN TPIND 199 DY NONINHINH

YN 91

MYVYn

N

NID D19391919 MY 1M TPPINT DINNN MNID IVIN? NYIoN
LIWNPYP/IN0I9 j'oynn

DY 232099 OY NYNHN NYAYNA 299N 1IN PN -H3
D593) MAYY 75,7V 1O DPINY NNPNNHN HYI9N
LY) 91aY YUNN 9N NPIN NYIN NYaYNN

DY MIPYP OY NYAIN NYAVYNI 299N TN Pn -H4
DOV MAYY 79,7V 1NN TIPONY NNPXRNNN NY9N
092 912y TYNN 9N APIN DINN Nyawnn | -

DINSIN oY

ittt - D931919N OYP0YN DNV PNTD IVWPANN DPTA) 232 .90 YA
ATAYY TN YV NP 8PN NN .Y 1NN TPPIN NRIPY
INNINNN 22X P23 HYI9N NX PTAY PINRYI INNNN 91982
DIONIN 8 DD DN ..V 1NN TIPIND TIvIND DY NINMSHNN
TIAYININ 1°9) 2 * (ND/19 — WPYP)2 * (XD/19-))°09%9) 2 DY THyna
21939999 97 AN T-test :M9yWnN NNAY (NWYN/92) -

H2
— B ovi7y7

H3 H4

"9

42 mT
®

D9 ANNN NTIAYY MTIWIN NIEN NYA HDIEINNP XD NYDIN

19919 DSN 02192 1220929 JANRY N8I .)1100 TP9NNA WIauUN

;Y9I 2XVPIVN , DY) MNAD TIPININ NYIAN UY Yawn NTayd
23D NN RD NT 927 .NTAYY HaAPNNY INNYNNA ¥1)aY 519%

C__ INMNDN RI HDOVINIVDN NDYNN .OONPYP 1¥2 DIT1NDYIN
LoEmm NSI) TAYIND 199 TN TV HININN DYDY MON»NNI
L 792) HINN DIVAVI DOV BIIY 5,31 DO DY MILINIVINA
.01 5932 19 ONYIN HDH2 1N DY DIYAN DITIVINNN PIN

DIV DYV}

1. Brallier, S.A., Maguire, K.A., Smith, D.A. & Palm, L.J. (2011). Visible tattoos and employment in the restaurant service industry. International
Journal of Business and Social Science, 72-76.

2. McElroy, J.C., Summers, J.K. & Moore, K.(2014). The effect of facial piercing on perceptions of job applicants. Organizational Behavior and
Human Decision Processes 125, 26—-38.



