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School, Madrid, Spain, June 2-4.

Vilnai-Yavetz, 1. (2012). The Israeli e-business market 2012. The International Conference
of the ECOMMIS TEMPUS Project: The use of multidisciplinary research for the
introduction of new training programs in the field of e-commerce. Berlin Institute of

Technology, Berlin, Germany, April 2-4.

Seger-Guttmann, T. & Vilnai-Yavetz, I. (2012). What happens to the supply chain when
customers do not share the same culture with service providers? Differences between
immigrant and non-immigrant customers in service provision preferences. The Art &
Science of Service Conference: "Innovations in Service Supply Chain Design":
Managing Stakeholder Relationships. Maastricht University, The Netherlands, June 27-
29.

Shapira, C., Rafaeli, A. Vilnai-Yavetz, I. & Druker, M. (2013). Reactions of hospital medical
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Health Policy: Health policy in times of austerity - Provider perspectives, quality
assurance & public acceptance. Theme: Institutional Governance Strategies. Jerusalem,

Israel, June 3-5.
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Vilnai-Yavetz, 1. & Tifferet, S. (Feb 2018). Self-presentation in social media profile photos.
In the IPPA annual conference: Surfing the chaotic wave. Ruppin Academic Center,
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Vilnai-Yavetz, I. (June 2019). Social media portraits: A double edged sword for individuals
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Rafaeli, A., Druker, M. & Vilnai-Yavetz, 1. (2012). Physicians' attitudes toward the time
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Institute of Technology / Ruppin Academic Center, Israel (Hebrew).

Unrefereed professional publications
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Perceptions in Design of Organizational Artifacts: The case of the green buses. In A. E.
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Roles in conferences:

The 12th International Conference on Quality and Productivity Research, Haifa, Israel,
July 10-12, 2007. Session chair

The 16th Annual Frontiers in Services Conference, San Francisco, California, USA.
October 4-7, 2007. Session chair

The 8th AMA SERVSIG International Service Research Conference. Session:
Servicescapes, service encounters, service environment. Thessaloniki, Greece. June 13-
15,2014. Session chair

QUIS16, Advancing Service Research and Practice. Karlstad, Sweden, June 10-13, 2019.
Session chair

The conference of the Regional Science Association International, The Israeli Section.

Ruppin Academeic Center, Israel, Feb 5, 2023. A discussant of a paper presented.

International research/academic teams:

2007 -The Global Call Center (GCC) international research team.

2014- "TEMPUS" IV-4: Two cycle E-Commerce curricula to serve Information Society
in RU, UA and IL (ECOMMIS).

2016 — The international scientific committee of the 9th International Scientific
Conference “Business and Management 2016”. Vilnius Gediminas Technical
University (VGTU), Vilnius, Lithuania, May 12-13, 2016. A member.

2018 - A member of the program committee of Academy of Marketing Science World
Marketing Congress Porto (AMSWMC21 Porto), 27-29 June 2018.

Editor or member of editorial board

Business: Theory and Practice - Member of the editorial board
Services Marketing Quarterly - Member of the editorial board
2022 - Sustainability — Guest editor of a special issue: ’Sustainable atmospherics: Retail

design and economic, social and environmental sustainability”.

Reviewer of scientific journals

v' International Journal of Service Industry Management — a reviewer.
Human Relations — a reviewer.

Journal of Service Management - a reviewer.

Administration & Society - a reviewer.

AR

Managing Service Quality- a reviewer.
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International Review of Administrative Sciences — a reviewer.
Marketing Intelligence and Planning — a reviewer.

Employee Relations — a reviewer.

Organization Studies - a reviewer.

European Journal of Work and Organizational Psychology - a reviewer.
The Service Industries Journal — a reviewer.

Service Business — a reviewer.

Electronic Commerce Research and Applications — a reviewer.
Environment and Behavior — a reviewer.

Benchmarking: an International Journal — a reviewer.

International Journal of Hospitality Management - a reviewer.

Journal of Interactive Marketing — a reviewer.

Journal of Fashion Marketing and Management — a reviewer.

Behaviour & Information Technology - a reviewer.

Journal of Marketing Research - a reviewer.

Computers in Human Behavior - a reviewer.

Journal of Marketing Education - a reviewer.

Journal of Environmental Psychology - a reviewer.

International Journal of Retail & Distribution Management - a reviewer.
Internet Research — a reviewer.

Annals of Medicine - a reviewer.

Services Marketing Quarterly - a reviewer.

European Journal of Marketing - a reviewer.

International Review of Retail, Distribution & Consumer Research — a reviewer
Journal of Services Marketing — a reviewer.



